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Abstract:  Our text is the cut of a broader research whose observations depart from the current 
cultural, communicational and political landscape in transformation, more specifically from the 
emergent scenario of the collaborative culture. Or what has come to be called collaborative 
economics, or collaborative consumption, concepts that, according to Botsman and Roger (2011), 
concern about practices that comprise more sustainable modes of consumption at a lower cost, since 
they imply the sharing of goods or experiences between subjects which give preference to access to 
consumption rather than possession of goods. All this is driven by information technology, 
especially the internet, digital social networks and mobile applications, which put people in touch. 
Our broader purpose here, which corresponds at the same time to our possible theoretical 
contribution, is to stress the concept of collaborative, bringing to the discussion paradoxical issues 
such as the glamorization of precariousness and the creativity of new economic tactics. More 
narrowly, we assume as the objective of this study to understand the perceptions about 
communication, consumption and collaborative of young Brazilian social actors who have been 
practicing collaborative consumption through digital platforms of social interaction without 
monetary exchange (Bliive e Tem Açúcar?). What are the (political) meanings of their practices, 
what are the uses these subjects have made of those platforms and what are their discourses about 
it? These are all problematizations that interest us. We start from the hypothesis that such practices 
of sharing that do not involve monetary exchange lead to experiences of solidarity and new 
sensibilities. But, in fact, what would be the strength of the narratives behind these practices? We 
reach these results from the approach to a sample of the public of interest through in-depth 
interviews, qualitative method of research that allows approximation to the desired narratives. We 
justify that young people were selected as our target audience because we understood them as the 
protagonists of the practices that are the object of study here. Above all, we assume youth as a way 
of life (GIDENS, 2002) and see their practices as politicities, political actions that escape from 
traditional political spaces and are operated in several formats in daily life (ROCHA, 2012). Finally, 
in dialogue with all the empirical part of this investigation, we mobilize some more authors that 
help us to think. The first one, Canclini (2012), observing young Mexicans, identifies their capacity 
for agency, their innovative use of cultural and social capitals and their movement towards horizons 
not foreseen by the classic development of cultural industries (CANCLINI, 2012, p. 22). We also 
bring contributions from Shirky (2011), which explores new forms of production and consumption 
of information emerging with new technologies and social networks. In addition, Deheinzelin 
(2012), addressing the central theme of the creative economy, explores issues that touch our core 
interests: communication and information technologies, collaborative logic and a new conception of 
wealth.  


